
Thursday Odds and Ends 
By Kiran Aditham on Jul 22, 2010 04:22 PM 
 

-The New York Times reports first quarterly revenue growth in over 
two years thanks to a rise in digital advertising. link 

-37 states have joined a probe into Google's Wi-fi data collection. link 

-BBH Labs and Freedom + Partners launched the iOscars. link 

-According to Mashable, Droid 2 is set to launch in three weeks. link 

-David&Goliath and Innocean Canada launched a new spot for Kia for 
our neighbors up north (above). link 

-Lucy Russell joined W+K London as senior producer. link 

-Thanks to iAds, mobile ad network Greystripe sold out its advertising 
inventory in June. 

-The IAB tells Congress that propose privacy bills may harm 
businesses and consumers. link 

-Five predictions for Facebook's future. link 

-Adfest 2010 announces Lotus finalists. link	
  


