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Greystripe Sees 200% Growth Spike For “iFlash” Ads Following iAds Announcement
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Even though sticker shock is weighing down excitement for the upcoming launch of Apple’s iAd mobile advertising platform, other providers
are already cashing in on the craze.

Greystripe, which has made waves recently with its unique “iAds-like” iFlash advertising units for iPhone, announced today the company has seen a 200% growth
spike as a result.

Greystripe’s innovative iFlash technology delivers Flash-authored ads as HTMLS into iPhone Applications, creating a favorable alternative to the limited nature of
iAds. Greystripe’s “iFlash Custom” ad format, which the company has been delivering on the iPhone platform for over 18 months, provides a similar experience to
iAds including rich media animation, touch interactivity and multiple click-actions without leaving the application.

While many mobile-ad providers are fearing the increased competition imposed by iAds, Greystripe has positioned itself to capitalize on the momentum.
”Although Apple’s iAds will increase competition, the growth of the pie for rich media mobile advertising will accelerate dramatically thanks to Steve Jobs,” the
company said in a press release.

Greystripe currently holds a 75% market share of the full screen rich media mobile market. Over the past 2 years, the Company has served over 2 billion full
screen rich media impressions, and reaches 14 million unique monthly users with these types of ads in the U.S. Greystripe’s repeat advertiser business for its
iAd-like “iFlash Custom” ads is largely due to high user engagement rates, which reach 2 to 5% CTR on average, with 15-30+ seconds of user engagement, and
brand lifts of between 30%-55%), according to recent reports by comScore Inc.

“Apple’s selection of an ad format almost identical to our ‘iFlash Custom’ ads is a testament to the incredible potential of interactive, rich media mobile advertising
and the value of customer engagement,” said Michael Chang, CEO and founder of Greystripe. “Once iAds launches, Madison Avenue will begin to change their
expectations on what mobile advertising should really be, something we’ve been evangelizing for years.”

9

tweets

retweet

Trackback URL
Post a Comment O
Name (required) [

E-mail (will not be published) (required)

Website

( Submit Comment )

# Notify me of followup comments via e-mail

. Advertisement

3of5 5/12/10 2:34 PM



Greystripe Sees 200% Growth Spike For “iFlash” Ads Followin... http://www.mobilemarketingwatch.com/greystripe-sees-200-gr...

How to Choose
an SMS Vendor
A 30-Point Checklist
Whitepaper

Download Now ¥

o Interested in advertising? Contact us

. Recent Comments

o Greystripe Sees 200% Growth Spike For “iFlash” Ads Following iAds Announcement | Mobile Marketing Vehicles on Apple To Charge A Premium
For Premium Mobile Advertising

o Greystripe Sees 200% Growth Spike For “iFlash” Ads Following iAds Announcement : Mobile Marketing Watch - The Pulse Of The Mobile
Marketing Community on Apple To Charge A Premium For Premium Mobile Advertising

o Report: Mobile App Downloads To Peak In 2013. After That It’s All About The Mobile Web | Travel Industry Marketing Conversations on Report:
Mobile App Downloads To Peak In 2013, After That It’s All About The Mobile Web

o Madelyn Cox on SMS Games Carve Profitable Niche, Earns One Startup $170M In Revenue

o Barton on Mobile Marketing Association Invades Canada

. Recent Posts

o HTC Seeks Ban of iPhone, iPod, iPad Sales

o FCC Proposes Mandate On Carriers To Send Warning Texts For Overages

o Mobile Touch-Friendly Web Grows Over 230% Annually. According To Taptu

o Greystripe Sees 200% Growth Spike For “iFlash” Ads Following iAds Announcement

o JiWire Publishes Latest Mobile Audience Insight Report. Proves Location Ads Are Preferred

. Our latest MMW tweets...

o “#Swype” Touchscreen Keyboards To Be Installed On 10M+ #Smartphones By Year’s End http://bit.ly/9rg3aY 21 mins ago

o Tagwhat Debuts Social Augmented Reality Experience, Allows Users To “Tag” The Physical World http://bit.ly/ceOulr 47 mins ago

o HTC Seeks Ban of iPhone, iPod, iPad Sales http://bit.ly/adocQZ 1 hr ago

o #FCC Proposes Mandate On #Carriers To Send Warning Texts For Overages http://bit.ly/dvHylu 1 hr ago

o Report: Mobile App Downloads To Peak In 2013, After That It’s All About The Mobile Web http:/bit.ly/bY8Vrw 2 hrs ago

o Mobile Touch-Friendly Web Grows Over 230% Annually, According To @Taptu http://bit.ly/dmVmNj 2 hrs ago

o #Smartphone shipments jump 50% in Q1 alone http://ow.ly/1J8Hs 2 hrs ago

o @Greystripe Sees 200% Growth Spike For "iFlash" Ads Following #iAds Announcement http:/bit.ly/c6VrAn #mobileadvertising 3 hrs ago
o JiWire Publishes Latest Mobile Audience Insight Report, Proves Location Ads Are Preferred http:/bit.ly/cZOKWk 3 hrs ago

o Study: 82% Of Brands Plan To Boost Mobile Budgets Over Next 12 Months http://ow.ly/1JL.LO #mobilemarketing #mobileadvertising 1 day ago
o More updates...

. Resources

o Michael Essan

o MobHa

o Mobi Enthusiast

o Mobile Diner

o Mobile Mandala

o Mobile Marketing by mobileStorm
o Mobile Marketing Magazine
o Mobile Marketing Profits

o Mobile Open

o Mobile Stance

o Mobile Zeitgeist

o MoBiz

o My Link Blog

40of5 5/12/10 2:34 PM



Greystripe Sees 200% Growth Spike For “iFlash” Ads Followin... http://www.mobilemarketingwatch.com/greystripe-sees-200-gr...

. Meta

o Register
o Login
o Entries RSS

© Copyright Mobile Marketing Watch 2007. All rights reserved. Powered by WordPress. Blog Design. XHTML.

5of5 5/12/10 2:34 PM



