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Placecast Launches Geo-SMS 'ShopAlerts'

Thu, 02/25/2010 - 08:03 by Greg Sterling

Placecast was recently featured in a piece in the NY Times about "geo- ‘} placeca St

fencing" and retailer The North Face. The company was using Placecast's

system to send SMS alerts and marketing messages to users (already
opted-in) who were within a certain proximity to a North Face retail outlet.

Today the company is broadly announcing the availability of this capability, which has been in trials with a number of
US retailers:

Placecast's ShopAlerts service is a retailer marketing solution. Retailers leverage the technology to create
their own version of the service; then consumers choose the brands they love, and may opt-in through
many ways - at the store, online, via text-message, mobile website, or social network (like Facebook).
Once ShopAlerts is activated, consumers go about their day and the service automatically alerts them

when they are near a location that they are interested in or when the brand is offering sales and specials.

Unlike many new mobile advertising innovations available only as applications on smartphones,
ShopAlerts works on any phone, which is a benefit for retailers who wish to reach the 196 million

Americans who do not own smartphones but are interested in such shopping deals . . .

Four retailers are on board at launch: SONIC, American Eagle Outfitters, and REI. Here's a video that explains and
demonstrates the service:
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This is the "Starbucks coupon" scenario that people have been talking about for years. The difference here is that
people opt-in to receive these alerts so they're not mysterious spam. But they are transmitted when you're within a
certain distance from a store. As a result they're relevant in at least two ways:

These alerts represent content (deals/offers) that people are interested in -- they opt-in so response will be

much higher

They're locally relevant because you're within a reasonable distance (that can vary) from a store

This is location-based marketing but it's not "advertising" in the sense that nobody's bought an ad placement on a
network or website. This is the blind spot in most of the mobile ad forecasts out there. SMS and direct marketing
services delivered to your phone are often not considered in the major mobile ad forecasts in the market. However
this will be a huge area for both retailers and other local businesses as well as consumers.

Placecast conducted a survey among consumers who participated in the ShopAlerts trials and found the following:

60% of participants found the location-triggered messages to be cool & innovative

79% said it increased their likelihood to visit a store
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Local Search Is Different

Free Webcast On-Demand

Local search is becoming more and more
important on the PC and in the emerging
world of mobile marketing. Indeed, local
results are an increasingly visible part of
Google's SERPs. How does "local search"
marketing (SEM) and local search engine
optimization (SEO) differ from more

national or "generic" approaches?

This session will be led by local search
expert Greg Sterling as well as feature
two leading practitioners of local SEM
and SEO who will offer concrete tips and
tactics for maketers and agencies
seeking to tap into this increasingly
significant marketing opportunity.

Click here to register now.

For more information, please contact
Pete Headrick
(pheadrick@opusresearch.net or 1-415-
904-7666)



65% made a purchase as a result of a ShopAlerts message
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