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Placecast Survey: 42% Interested in LBS Offers

By Greg Sterling

1020 Placecast has been doing the great “alert shopper” series and now has released online survey data on
mobile shopping behavior and consumer mnterest in deals/alerts on mobile devices. I’ve written the data up at
Internet2Go (formerty LMS). What the study finds is that a large percentage of mobile users (18-34) are in fact
open to influence via deal alerts on their mobile handsets.

“What types of products would you be interested in receiving alerts about

on your cell phone?”
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This entry was posted on October 15, 2009 at 12:31 pmand is filed under Demographics, Local Search, Mobile, Shopping. You
can follow any responses to this entry through the RSS 2.0 feed. You can leave a response, or trackback from your own site.
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