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Vijay Chattha is the man. When you’re talking public relations and strategic marketing in Silicon Valley,
the amount of people who actually make things happen can be measured on the fingers of one hand.

And in this context, *the* chap to know is Vijay of VSC PR Consulting. Very well known across the San
Francisco area and beyond, I’ve mentioned him a few times on the site and I’ve recommended oodles of
people talk to him. He’s got his finger on the pulse and his team are some of the best influencers and
marketeers I’ve met.

Dropping into the VSC offices in San Francisco is a real treat because it’s there that you can — sometimes,
if you’re lucky — get a visual on the secret sauce. To watch Vijay and the other VSC Consulting chaps
work the crowd at an event is fascinating. Indeed, do you remember my shocking faux pas with Omar
Hamoui of AdMob? I sat down next to him at a dinner and asked him ‘what he did’. He’s only the founder
of AdMob. Nice one Ewan. That dinner, by the way, was arranged by Vijay.

So if you’ve got a smart product offering in the mobile industry (or related fields) and you’d like to get the
word out? Strongly consider talking to Vijay. If you’d like an intro, talk to me.

I grabbed Vijay a while ago and asked him to do a quick Q&A for MIR. I’m pleased to report that he has
done so. Here we go. The questions are in bold.

If you’re got an interest in mobile and marketing/public relations, I reckon you’ll find some of Vijay’s
answers challenging, fascinating or relevant.

Where do opportunities lie in mobile content for 2009?
It depends which market you’re talking about. While some markets are saturated with mobile content, others
are still wide open. There’s now a ton of mobile content, but poor discovery of it. Hey there’s a business for
someone out there!

2009 will see a lot more growth in mobile from countries outside of the United States. On a recent trip to
India, I witnessed a lack of anything off-deck. I believe the same holds true for other countries. Also, let’s
not abandon the premium models in some countries where advertising won’t fully support the concept.
Some countries don’t have a major advertising base.

And where are all the regional and country-specific iPhone apps?
This should be the next market for developers. I predict 2009 will see a slew of new services for
Smartphones that focus on foreign markets. Already, it’s clear that some apps have global market appeal
such as the popular iFart application, which was made quite an impression with my cohorts stateside and in
Bangalore. I’d hardly call it a sticky app, but certainly borderless in its appeal.

Country-specific services similar to Facebook or Twitter are also experiencing massive growth right now. I
don’t want to mention their names, but you’ll be hearing about some of them in MIR soon.

So as mobile content evolves, how should PR evolve along with it?
First of all, startups and blue chips need to re-examine the value of wire services. In our analysis of over
100 wires released in 2008, we didn’t see much additional publicity generated from those wires than from
direct correspondence with media. $600 for every announcement starts to add up. I predict lesser-known
services like WebWire will take off in 2009, giving companies some official platform for their news and to
increase SEO, but at the much more economically efficient price of $19.95. Big companies still see the
‘wire’ as a place for some sort of official statement to make, but the value beyond a receipt of your news is
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depreciating.

Secondly, PR is going to continue to play a bigger role in the medium term for mobile consumer and B2B
marketing as traditional advertising budgets start to shrink. This has been happening in a major way since
2001 and we are seeing more of the same now. For b2b, as companies ready themselves for major events
like CTIA or Mobile World Congress, awareness will be key. On the consumer side, the iPhone has made
mobile content a d2c marketing opportunity, without the need of much carrier marketing or approvals. PR is
driving many of the top apps and is crucial to their success.

How do you see the mobile news media evolving? 
Mobile media outlets have a golden opportunity. While mainstream media like The New York Times and
blogs like TechCrunch broaden their mobile coverage, mobile trades can continue to tackle deeper issues in
mobile, beyond news. A lot of journalists in the U.S. are already taking advantage of this opportunity, such
as Colin Gibbs at RCR Wireless, Tricia Duryee at Moconews and Sue Marek at Fierce Wireless.

It’s time to deflate hype, talk about real revenues, challenges and opportunities in mobile. The mobile trades
have the golden opportunity to press harder in 2009.

As it relates to companies and their PR objectives, it’s time to rethink what we consider news. Firms need to
think about data and trends. We all want to know what’s really happening within mobile, who is growing,
shrinking and stagnating. We’re going to see more results-based news emerge in 2009 as a way to
demonstrate the transparency that the mobile industry requires.

What about trade shows? What do you expect to see at CTIA?
One word – lobbycons (U.S.) and café’cons in Europe. It’s all about being around the show and not
necessarily in the show. I can’t remember the last time I voluntarily listened to a panel at a mobile
technology tradeshow, even if some celebrity was guaranteed to show up. We should have known a bubble
was coming when P. Diddy and Quincy Jones were keynoting events!

Companies are going to revert to private events around shows, allowing them to pass on the thousands of
dollars/euros that are required to enter or exhibit. Hotel suites and lobbies, nearby bars and even nightclub
VIP rooms will be where deals are made at a more cost-effective rate.

How has the iPhone changed marketing and PR?
As I mentioned above, direct-to-consumer publicity is now an effective possibility, thanks to the iPhone and
the App Store. Previously, mobile content firms had their hands tied waiting for carrier approvals on certain
distribution deals. Not anymore.

As long as Apple or Google approves your app, companies can create direct-to-consumer messages and
marketing plans.

Apple’s TV ads have also helped greatly. For example, Urbanspoon’s mention in the iPhone commercial
was worth millions of dollars. Now more people can see what is possible on their device thanks to Apple’s
TV commercials.

Lastly, iPhone ad units themselves have also emerged as an effective marketing medium. The idea of target
marketing will continue to be the best spend of any marketing dollars on- or offline.

What value will PR provide in a downturn? 
Strategic advice. Companies want to know where best to spend their money. Some of the best things PR
folks can tell their clients is exactly what shows and programs are NOT worth attending. Pushing back,
debating and setting realistic expectations are the keys to PR’s value in a downturn, beyond the basic
messaging and awareness goals.

We’re even getting into product development, where we are surveying the market and recommending
features and products that can generate buzz and value to consumers.

How can companies that read MIR most effectively leverage marketing and PR in 2009? 
Focus on making a killer product first. Advertising and marketing will get someone to you once, but a good
product keeps them coming back.

Also, think outside entertainment. Think about new verticals like healthcare and other untouched areas, like
location, that leverage mobile-specific features.

Once you have your product nailed, do some market research. Hire a firm that will test your product on a
target audience. Don’t just send it to friends and family who will be biased; assemble a target audience and
see how they use it. Make sure you really have something of value, because not enough companies do this.

Once that’s happened, get aggressive. Work with your marketing resource; define your audience and attack.
Everything from PR to social media (Twittering, blogging) and partnerships should be considered.

- - - - -

Vijay, thank you very much for taking the time and I’ll see you at CTIA! Vijay’s site is at



2/26/09 11:25 AMQ&A with the Valley’s Mr PR, Vijay S. Chattha | Mobile Industry Review

Page 3 of 4http://www.mobileindustryreview.com/2009/02/qa_with_the_valleys_mr_pr_vijay_s_chattha.html

vscconsulting.com.

Share and Enjoy:

Article Sponsor:
Integrate SMS into your business today. aql.com's range of developer API's allows developers to quickly
integrate the power of inbound and outbound SMS with their applications. Click here now for more details.

Random Posts

November 20, 2006 -- NTL:Telewest offering a free Motorola L7 if you sign-up
October 6, 2006 -- New UK channel, Fame TV, wants your pictures and videos to broadcast
September 19, 2008 -- Malcolm Murphy - Is my Mobile good value?
June 4, 2008 -- MyOperator: The on-device mobile operator portal
September 7, 2007 -- Incentivated using ‘Esendex’ as PPC keyword in Google

On this day

KeyPoint gets £5m to push revolutionary texting software - 2006
Car 'thief' boasts by text - 2006
4 God so luvd 2 txt - 2006
4INFO updates text alerts service - 2006
Texts not sending - 2007

Add New Comment

Name

Type your comment here.

Unclaimed Register  Login [?]

 Record video comment

 

Trackbacks

(Trackback URL)

close Reblog this comment
Powered by Disqus · Learn more
blog comments powered by Disqus

http://disqus.com/embed/reply.html?1235675994665&f=smstextnews&t=q038a_with_the_valley8217s_mr_pr_vijay_s_chattha&to_redirect=http%3A%2F%2Fwww.mobileindustryreview.com%2F2009%2F02%2Fqa_with_the_valleys_mr_pr_vijay_s_chattha.html&ifrs=&def_email=&def_name=#
http://www.vscconsulting.com/
http://digg.com/submit?phase=2&url=http%3A%2F%2Fwww.mobileindustryreview.com%2F2009%2F02%2Fqa_with_the_valleys_mr_pr_vijay_s_chattha.html&title=Q%26A%20with%20the%20Valley%27s%20Mr%20PR%2C%20Vijay%20S.%20Chattha
http://del.icio.us/post?url=http%3A%2F%2Fwww.mobileindustryreview.com%2F2009%2F02%2Fqa_with_the_valleys_mr_pr_vijay_s_chattha.html&title=Q%26A%20with%20the%20Valley%27s%20Mr%20PR%2C%20Vijay%20S.%20Chattha
http://www.facebook.com/sharer.php?u=http%3A%2F%2Fwww.mobileindustryreview.com%2F2009%2F02%2Fqa_with_the_valleys_mr_pr_vijay_s_chattha.html&t=Q%26A%20with%20the%20Valley%27s%20Mr%20PR%2C%20Vijay%20S.%20Chattha
http://www.google.com/bookmarks/mark?op=edit&bkmk=http%3A%2F%2Fwww.mobileindustryreview.com%2F2009%2F02%2Fqa_with_the_valleys_mr_pr_vijay_s_chattha.html&title=Q%26A%20with%20the%20Valley%27s%20Mr%20PR%2C%20Vijay%20S.%20Chattha
mailto:?subject=Q%26A%20with%20the%20Valley%27s%20Mr%20PR%2C%20Vijay%20S.%20Chattha&body=http%3A%2F%2Fwww.mobileindustryreview.com%2F2009%2F02%2Fqa_with_the_valleys_mr_pr_vijay_s_chattha.html
http://www.linkedin.com/shareArticle?mini=true&url=http%3A%2F%2Fwww.mobileindustryreview.com%2F2009%2F02%2Fqa_with_the_valleys_mr_pr_vijay_s_chattha.html&title=Q%26A%20with%20the%20Valley%27s%20Mr%20PR%2C%20Vijay%20S.%20Chattha&source=Mobile+Industry+Review+Daily+news+and+opinion+for+250%2C000+industry+executives+and+mobile+fanatics&summary=Vijay%20Chattha%20is%20the%20man.%20%20When%20you%27re%20talking%20public%20relations%20and%20strategic%20marketing%20in%20Silicon%20Valley%2C%20the%20amount%20of%20people%20who%20actually%20make%20things%20happen%20can%20be%20measured%20on%20the%20fingers%20of%20one%20hand.%20%20%0A%0AAnd%20in%20this%20context%2C%20%2Athe%2A%20chap%20to%20know%20is%20
http://www.stumbleupon.com/submit?url=http%3A%2F%2Fwww.mobileindustryreview.com%2F2009%2F02%2Fqa_with_the_valleys_mr_pr_vijay_s_chattha.html&title=Q%26A%20with%20the%20Valley%27s%20Mr%20PR%2C%20Vijay%20S.%20Chattha
https://favorites.live.com/quickadd.aspx?marklet=1&url=http%3A%2F%2Fwww.mobileindustryreview.com%2F2009%2F02%2Fqa_with_the_valleys_mr_pr_vijay_s_chattha.html&title=Q%26A%20with%20the%20Valley%27s%20Mr%20PR%2C%20Vijay%20S.%20Chattha
http://reddit.com/submit?url=http%3A%2F%2Fwww.mobileindustryreview.com%2F2009%2F02%2Fqa_with_the_valleys_mr_pr_vijay_s_chattha.html&title=Q%26A%20with%20the%20Valley%27s%20Mr%20PR%2C%20Vijay%20S.%20Chattha
http://slashdot.org/bookmark.pl?title=Q%26A%20with%20the%20Valley%27s%20Mr%20PR%2C%20Vijay%20S.%20Chattha&url=http%3A%2F%2Fwww.mobileindustryreview.com%2F2009%2F02%2Fqa_with_the_valleys_mr_pr_vijay_s_chattha.html
http://twitthis.com/twit?url=http%3A%2F%2Fwww.mobileindustryreview.com%2F2009%2F02%2Fqa_with_the_valleys_mr_pr_vijay_s_chattha.html
http://openx.chinwag.com/www/delivery/ck.php?oaparams=2__bannerid=153__zoneid=20__cb=9ed6f07b0a__oadest=http://www.aql.com/
http://www.mobileindustryreview.com/2006/11/ntltelewest_offering_a_free_motorola_l7_if_you_sign-up.html
http://www.mobileindustryreview.com/2006/10/new_uk_channel_fame_tv_wants_your_pictures_and_videos_to_broadcast.html
http://www.mobileindustryreview.com/2008/09/malcolm_murphy_-_is_my_mobile_good_value.html
http://www.mobileindustryreview.com/2008/06/myoperator_the_on-device_mobile_operator_portal.html
http://www.mobileindustryreview.com/2007/09/incentivated_using_esendex_as_ppc_keyword_in_google.html
http://www.mobileindustryreview.com/2006/02/keypoint_gets_5.html
http://www.mobileindustryreview.com/2006/02/car_thief_boast.html
http://www.mobileindustryreview.com/2006/02/4_god_so_luvd_2.html
http://www.mobileindustryreview.com/2006/02/4info_updates_t.html
http://www.mobileindustryreview.com/2007/02/texts_not_sending.html
http://disqus.com/
http://www.mobileindustryreview.com/2009/02/qa_with_the_valleys_mr_pr_vijay_s_chattha.html#
http://www.mobileindustryreview.com/2009/02/qa_with_the_valleys_mr_pr_vijay_s_chattha.html#
http://www.mobileindustryreview.com/2009/02/qa_with_the_valleys_mr_pr_vijay_s_chattha.html/trackback
http://www.mobileindustryreview.com/2009/02/qa_with_the_valleys_mr_pr_vijay_s_chattha.html#
http://disqus.com/
http://disqus.com/
http://disqus.com/

